
 

 

1875 K Street, NW
Washington, DC 20006 
 
Tel: 202 303 1000 
Fax: 202 303 2000 

 NEW YORK WASHINGTON, DC PARIS LONDON MILAN ROME FRANKFURT

June 23, 2003 
 
Marlene H. Dortch 
Secretary 
Federal Communications Commission 
445 12th Street, S.W. 
Washington, D.C.  20554 

Re:   Applications for Transfer of Control of Hispanic Broadcasting Corp., and 
Certain Subsidiaries, Licensees of KGBT (AM, Harlingen, Texas et al. (Docket 
No. MB 02-235, FCC File Nos. BTC-20020723ABL, et al.) 

Dear Ms. Dortch: 

 Spanish Broadcasting System, Inc. (“SBS”) is herewith submitting an Equity Research Report 
published by Lehman Brothers.  Lehman Brothers tracks and analyzes the broadcasting industry, 
among many others.  This independent, expert analysis of the Spanish-language broadcasting market 
makes plain that: 1) Spanish-language television and Spanish-language radio compete with one another 
in the same market; 2) Spanish-language programming is distinct from English-language 
programming, and there is little opportunity for cross-over entry; and 3) Univision has monopoly 
power.   

 The Lehman Brothers Report provides an in-depth analysis of the state of Spanish-language 
broadcasting in urban markets.1 Among other things, it extensively analyzes competition between 
Spanish-language television and radio.2  It documents that Spanish-language radio has consistently 
“forfeited share to Spanish-language television,” id. at 2, with data presented in the following table: 

                                                 
1  The Report also assesses African-American targeted formats, as distinct from Spanish-language programming. 

2  Lehman Brothers Equity Research, “Broadcasting Industry Update, Urban Competition: A Look at the Numbers,” 
(June 11, 2003).  A copy of the Report is attached. 
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TOTAL SPANISH-LANGUAGE AD 
REVENUES (including print and 
outdoor) 

1991 2002 

Radio market share 32.9% 23.9% 

Television market share 48.7% 61.8% 

 

The Report further explains that Spanish-language radio operators have not performed as well as 
expected, in large part due to the fact that “Spanish-language television has stolen share from Spanish-
language radio.”  Id.  (parentheses omitted).  Quite plainly, Spanish-language radio cannot lose share 
to Spanish-language television unless they are competitors. 

 The Report also serves to underscore the high barriers to entry for Spanish-language 
broadcasting.  Successful entry cannot be achieved by simply translating programming from English to 
Spanish.  Changing to programming targeted to gain Hispanic American audiences is not like moving 
from ‘Golden Oldies’ to ‘Classic Rock and Roll.’  It is a fundamental change that carries extreme 
financial risk, specialized knowledge, relationships with distinct advertisers and unique programming 
sources, and specialized talent resources.  And thus the Lehman Brothers Report explains there has 
been virtually no entry from general market operators into Spanish-language broadcasting:  “Despite . . 
. seemingly strong prospects, general market operators have not meaningfully shifted their portfolios 
into the Spanish-language format.  In fact, the top ranks of the Spanish format remain unpenetrated by 
mainstream broadcasters.”  Id. at 1.  The Report specifically attributes this fact to, inter alia, 
“cultural/linguistic barriers.”  Id.  This lack of entry is present notwithstanding the context of a high-
growth demographic. Id. at  2.3   

 The presence of high entry barriers indicates that Univision’s stranglehold on Spanish-language 
broadcasting will not dissipate in the foreseeable future.  To the contrary, rivals have faced increasing 
losses in the wake of Univision’s control over essential television programming (through long-term 
agreements with the producers of such programming), extensive distribution networks, long term 
(twenty years!) program affiliation contracts, and now the attempt to acquire its major competitor, 
HBC.  Press reports establish that Telemundo, owned by the deepest of pockets, General Electric, is 
experiencing significant financial hardship,4 and thereby demonstrate the difficulties of succeeding in a 
business dominated by Univision.  Unsurprisingly, the Lehman Brothers Report describes Univision as 
“a clear market leader providing pricing leadership,” id. at 2, an unmistakable Wall Street euphemism 
for monopoly power. 

                                                 
3  Indeed, the Report expressly notes that general market operators have enjoyed substantial success in reformatting 

to Urban formats, in contradistinction to the absence of any Spanish-language entry. 

4  “Telemundo Fall Short of GE’s Expectations” Eduardo Porter and Kathryn Kranhold, Wall Street Journal Online, 
June 2, 2003 (noting Telemundo’s continuing loss of market share to the market leader, Univision). 
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 Various submissions by SBS and others have documented the same information and facts.  
Here is now another, fully independent, expert voice confirming the existence of a distinct Spanish-
language broadcasting market dominated by Univision.  The import of these market facts for the 
proposed merger is unambiguous:  Univision’s acquisition of HBC will further entrench its dominant 
position, with adverse effects on both competition for advertising revenues and viewer diversity. 

      Respectfully submitted, 

/s/ Sue D. Blumenfeld 

Philip L. Verveer 
Sue D. Blumenfeld 
Michael G. Jones 
David M. Don 
WILLKIE FARR & GALLAGHER 
1875 K Street NW 
Washington, DC 20006 
Telephone: (202) 303-1000 

    and  

      Bruce A. Eisen  
      Allan G. Moskowitz 
      KAYE SCHOLER, LLP 
      901 15TH Street NW 
      Suite 1100 
      Washington, DC  20005 
      Attorneys for Spanish Broadcasting System, Inc. 
 
cc: Chairman Powell 
 Commissioner Abernathy 
 Commissioner Copps 
 Commissioner Martin 
 Commissioner Adelstein 
 Susan Eid 
 Stacy Robinson 
 Jordan Goldstein 
 Catherine Crutcher Bohigian 
 Johanna Mikes 
 Ken Ferree 
 Robert Ratcliffe 
 David Brown 
 Scott R. Flick, Counsel for Univision Communications, Inc. 
 Roy R. Russo, Counsel for Hispanic Broadcasting Corp. 
 Harry F. Cole, Counsel for Elgin FM Limited Partnership 
 Arthur V. Belendiuk, Counsel for National Hispanic Policy Institute, Inc. 


















